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As members expect convenient and secure  

payment transactions, credit unions are  

investing more in tools and technologies to  

meet consumer demands – all delivered through  

an exceptional experience. 

Service is at the heart of what we do – in every 

transaction and interaction between our Owners  

and their members – yet it’s the experiences we 

create together that have a lasting impression. 

Working with our Owners, our collective ventures 

position us for significant gains that will create  

great experiences for members and enable  

credit union success.

Experience Matters
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While the payments landscape continues  
to rapidly change with the advent of new  
technologies, delivery channels, and  
competitors, PSCU remains strong and 
vibrant. We are dedicated to supporting  
the strategic goals of our credit unions and  
their members. We continue to invest an 
industry-leading 5 percent of our revenue  
in new technologies to deliver great  
experiences for you and your members. In 
2017, PSCU realized many key milestones, 
laying the groundwork for continued 
growth and success. 

Highlights of 2017 include: 

Delivering a seamless experience –  
PSCU is leading the industry in integrated 
user experiences. In 2017, PSCU improved 
our call center solution to provide your 
credit union with frictionless member  
experiences, which is crucial in today’s  
demanding market environment. We  
invested in new call center and fraud  
detection technologies to enable a truly 
member-driven call process that serves as 
a secure and seamless extension of your 
branch operations.

Providing best-in-class payment  
solutions – Advanced payment  
technologies and business intelligence  
are key components in our drive to provide 
the industry’s best digital solutions to our 
Owners and their members. Our digital 
payment solutions and mobile platforms give 
credit union members the frictionless, highly 
integrated user experience they expect. In 
addition, by leveraging the vast amounts 
of data generated by our credit unions, 
we have developed powerful analytic and 
predictive modeling capabilities. 

Enabling growth to support your  
strategic needs – We demonstrated our 
focus on strategic growth by initiating  
several promising partnerships – none 
more so than our partnership with Jack 
Henry & Associates. This partnership will 
provide scale and synergies that will fuel the 
continued success of PSCU and its Owners. 
Additionally, we completely enhanced our 
Advisors Plus offering, contributing to the 
continued outperformance of our credit 
unions over industry standards, as measured 
by Visa and Mastercard benchmarks. 

Protecting your members – Nothing is 
more important than protecting the  
security of your members’ data. In 2017, 
PSCU’s proactive fraud prevention  
technologies, processes, and policies 
stopped more than $134 million in  
fraudulent transactions. Because these 
threats were identified and stopped at the 
point of attempt, we successfully minimized 
our Owners’ fraud losses. We continue to 
invest in best-in-class tools and technologies 
to remain on the leading edge of  
data protection. 

Our collective ventures over the past few 
years have us well positioned to meet our  
promise to our Owners and their members 
to assure convenient, secure transactions 
and to create world-class experiences. 
Looking at 2018 and beyond, we are  
poised to greatly enhance member 
experiences, preparing our credit unions 
to successfully serve the needs of the 
consumers of tomorrow.  

Delivering on Our Commitment

Chuck Fagan
President and CEO

Jeff March
Chair

Our collective ventures over  
the past few years have us well  
positioned to meet our promise  
to our Owners and their members 
to assure convenient, secure  
transactions and to create  
world-class experiences. 
   

“

“

Chuck Fagan
President and CEO
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PSCU’s board of directors represents credit unions of all sizes and geographic locations throughout the U.S. All share the same commitment to securing the  

cooperative’s vitality, as well as advancing our goals of service excellence and growth. Our board’s knowledge, experience, and foresight are invaluable assets  

to PSCU’s executive leadership. As a result of this tight collaboration, PSCU delivers products and solutions to our Owners that meet market challenges and  

take advantage of new opportunities.

Jeff March 
Chair 
Citadel FCU 
President/CEO

Cathie Tierney
Vice Chair
Community  
First CU
President/CEO

Gene Foley
Treasurer
Harvard University
Employees CU
President/CEO

Sean Rathjen
Secretary
Consumers CU
President/CEO

Dave Doss
Past Chair
OneAZ CU
President/CEO

Craig Esrael
Board Member
First South  
Financial CU
President/CEO

Cathy Pace
Board Member
Allegacy FCU
President/CEO

Andrew Rosen
Board Member
Hawaii State FCU
President/CEO

Kit Snyder
Board Member
Consumers CU
President/CEO

Rob Stuart
Board Member
OnPoint  
Community CU
President/CEO

Frank Weidner
Board Member
Wings Financial CU
President/CEO

Chris Shockley
Associate Director
Virginia CU
President/CEO

Amy Sink
Associate Director
Interra CU
President/CEO

Our Board of Directors



Our Values

SERVICE 
EXCELLENCE

Exceeding  
expectations  

in every  
interaction.

Boundless  
enthusiasm to 
be the best.

Engaging,  
influencing,  

and inspiring 
others to  

accomplish  
our mission.

Keeping  
promises  

you make to  
others, and  
to yourself.

The relentless 
pursuit of  

better ways.

PASSION LEADERSHIP

TRUST INNOVATION

PSCU partners with credit unions to enable growth  
and provide an unparalleled member experience. 

Our Mission Our Commitment
At PSCU, our commitment is to help credit unions grow while exceeding both the credit union’s and its members’ expectations. Each opportunity 

to work on behalf of our Owners excites us, and we take pride in providing leading-edge technologies, solutions, and programs that optimize credit 

union operations and maximize success. Every member of the PSCU team is committed to delivering great experiences with every interaction.

Brian Caldarelli
EVP, Chief Financial Officer

Scott Wagner
EVP, Chief Revenue Officer

Chuck Fagan 
President and CEO

Tom Gandre
EVP, Chief Operating Officer

Lynn Heckler
EVP, Chief Talent Officer

4 5



PSCU monitors and analyzes emerging business trends and changing consumer behaviors that may affect our credit unions. As the pace 

of industry change accelerates, payments are shifting to digital channels, and consumers’ expectations for both a frictionless experience 

and enhanced security continues to increase. 

To keep credit unions highly competitive in this dynamically evolving market, PSCU invests heavily in new technologies, security, and 

integration to stay on the forefront of the digital payments industry. 

Industry Trends – Digital Transformation

Seamless 
cross-channel

interaction

Immediate
payments

In-app
payments
in-store

Internet of
things and 
connected 
commerce

79%

59% 59%

28%

Source: Edgar, Dunn & Company

Source: Statista

Future of the Financial Experience
Enabling Seamless  
Experiences 
Consumers expect that their financial  

experiences will be handled seamlessly 

across all channels. For credit unions, 

the shift to mobile and digital 

experiences is increasingly important 

as they seek to meet consumer 

expectations in all delivery channels.

Mobile Payment Adoption Trends Impacting the Industry

MOBILE

Credit 
Union
Branch

Online

Mail
Statements

Open APIs

Call Center

Source: Deloitte Center for Financial Services

 

 

Digital 
Enablement

User 
Experience

Data-Driven
Technologies

Fraud & 
Security

Generational 
Shift
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By 2022, mobile point-of-sale 

payments are expected to 

significantly increase by  

nearly 180 percent.

180% 
Increase



SERVICE EXCELLENCE

Credit unions want the utmost  

assurance that its members will be  

respected, valued, and treated, at  

every encounter, with the same 

high-level member experience that 

the member would get from the credit 

union’s own employees. With PSCU, 

we have the confidence of that  

assurance, and our experience has 

proven it consistently.

PSCU’s mission is to enable growth for our credit unions and provide an unparalleled member experience. The success of our cooperative is measured by our 

ability to support our Owners with best-in-class solutions, expertise, and service to drive their success. PSCU acts as an extension of your staff, driving greater 

efficiencies for your credit union and creating exceptional experiences for your members. We believe the service we deliver to our members must enhance 

what you bring to yours.

Delivering on the Member Experience

Built on  
Confidence

“ 

BILL RAKER
President/CEO
Firefly CU, Minnesota

“ 
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43.3 million members 

PSCU continuously works on improving the service we provide to our Owners.  

We create excellent experiences for our Owner credit unions and their members –  

whether it’s through the solutions we provide, payments expertise, or credit union  

advocacy. One indicator of a company’s success is its net promoter score. PSCU is 

proud that its 2017 results lead the industry in the business-to-business (B2B) space.

As a Credit Union Service Organization (CUSO), we understand credit unions and 

their mission to improve the financial lives of their members. Each of PSCU’s 1,900 

employees strives to provide unparalleled support and security to our Owners and 

their members. This tight alignment requires an ongoing investment in education of 

our talented team, transparent communication, and dedicated plans to have an  

engaged workforce. In just our second year of measuring employee engagement, 

Gallup ranked PSCU in the top 5 percent of companies for participation and our 

overall engagement scores continue to increase, a reflection of our collective 

dedication and passion for our industry. 

Committed to Service Excellence

Delivering on Our Promise

As a CUSO, we understand credit unions and the mission to improve the financial lives of their members. Service excellence means that we are  

determined to see our Owner credit unions and their members fully satisfied by every interaction with PSCU, and that their concerns have been 

thoughtfully addressed, their positions strengthened, and their goals advanced.

Proactively Supporting Credit Unions  
in Their Time of Need

When hurricanes Harvey and Irma impacted the U.S., PSCU provided extended  

support to both non-member and Owner credit unions. 

 ■  Seamlessly serviced additional call volume of nearly 10 percent from Texas  
 and Louisiana credit unions as a result of Hurricane Harvey.

■  Maintained an 81.7 percent service level during and following Hurricane  
 Irma’s wake, transferring all operations to our Phoenix and Allen Park sites for  
 uninterrupted operations.

Nation’s Leading Payments CUSO

900 Owners

1,900 employees

2.3 billion transactions*

Calls Answered in Under  
30 Seconds

Meeting Service  
Expectations

95%
REPORT THEIR SERVICE 
EXPECTATIONS WERE 
MET OR EXCEEDED

Service Excellence Defined

Invest in relationship and  
service models that best  
support credit unions  
and their members.

Execute quality and  
efficiency improvements 
through our operational 
processes and best-in-class 
call center offerings. 

Cultivate, engage, and  
train top talent to better  
support the needs of  
our Owners.

Proven Reliability

21.7 million call center touch points*

*Represents annual amount
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DIGITAL SOLUTIONS

As consumers seek increasingly convenient and digital forms of payments, PSCU’s focus is on providing a frictionless experience for our Owners and their members. 

PSCU solutions are designed with the end user in mind, to allow our Owners the ability to seamlessly interact with their members. By developing best-in-class digital 

solutions and improving integration, our goal is to drive greater efficiencies for credit union staff while meeting member preferences in allowing them to support 

their payment and banking needs conveniently – where, when, and how they want. 

Providing Seamless Interactions 

PAM GILMORE
Senior Vice President,  
Alternative Delivery Channels 
Founders FCU, South Carolina

We were very excited to roll out 

PSCU’s QuickAssist for our credit card 

platform. Our front-line staff had  

very limited access to credit card 

information and had to call our card 

services team for questions on  

transactions, APRs, and more.  

QuickAssist’s single sign-on was a huge 

win for us. We have received many 

positive comments from our branches 

since the launch.

Accessibility and
Convenience

“ 

“ 
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Delivering exceptional experiences is our top priority for every transaction and  

interaction. When a member engages with their credit union, they expect a  

consistent, seamless experience across every channel – call center, online  

banking, in-store, chat, and mobile. At PSCU, we have consistently invested  

back into our business to help our Owners.  

We offer enhanced integration capabilities, driven by customizable APIs, single  

sign-on functionalities, and solutions such as mobile capabilities, Data eXchange, 

Access Point, bill pay, and QuickAssist that enable multiple systems to work  

seamlessly together, providing the experience each member expects. We share  

our Owners’ vision for the future, and have ventured into new products,  

technologies, and capabilities to deliver more to our credit unions. 

Exceeding Member Expectations

Building for a Digital Future
In collaboration with our Owners, PSCU has made significant gains in delivering a 

digital future for credit unions and consumers, gaining best-in-class ability by: 

■  Creating a customizable mobile platform that consolidates a credit union’s current  
 mobile offerings in one place and allows easy integration of third-party solutions.

■  Acting as the data warehouse for our Owners who use Data eXchange to integrate 
and administer credit, debit, bill pay, alerts, and controls.

■  Investing in a market-leading data analytics tool to provide a 360-degree view into 
financial activity across our infrastructure.

■  Unveiling new card-management capabilities that create an easy, secure   
 experience across multiple web and mobile channels.

■  Redesigning how members interact with CURewards® to improve the overall 
rewards and redemption process and create a multichannel responsive experience. 

■  Launching a Lending 360 platform, a replacement for PSCU’s D3 lending application. 

■ Facilitating Mastercard/Visa pilots of FitBit Pay and Garmin Pay to initiate formal   
launches of new digital wallets in 2018.

Looking ahead to 2018, significant investments we have made on our Owners’  

behalf in digital and payments technologies will place us at the forefront of the  

digital member experience. 

Provide a new mobile framework 
and a branchless banking offering 
with the flexibility to attract, 
evaluate, and onboard  
new members.

Design greater flexibility  
and customization of user  
interfaces through integration, 
APIs, and single sign-on  
functionality.

Enhance existing offerings 
across multiple products and 
solutions including payments, 
data analytics,  
and loyalty.   

Delivering on Our Promise

Competitive Intelligence Driving Growth
PSCU’s analytics suite, Member Insight, collects and reviews over 1,600 data points  

to help Owners gain a comprehensive view of their members and make more  

informed decisions.

Integration Expertise Enhancing  
the Member Experience
PSCU’s integration efforts continue to evolve with new technology. Our integration  

flexibility allows users to select APIs that provide customization, market differentiation, 

and a more streamlined user experience.  

42 27
CORE 
INTEGRATIONS

ONLINE AND MOBILE  
BANKING INTEGRATION 
CAPABILITIES

275+* 750+*

7,650

PRODUCT 
ENHANCEMENTS

ON-SITE CREDIT UNION  
VISITS, PRODUCT  
WEBINARS, AND DEMOS

USERS UTILIZING  
QUICKASSIST

500+
CREDIT UNIONS ENROLLED
IN MEMBER INSIGHT

*Represents annual amount
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STRATEGIC GROWTH

Greater economies of scale are foundational for our Owners to drive long-term success. Through investments in best-in-class technologies and services,  

proprietary business intelligence and analytics tools, comprehensive advisory services, and strategic partnerships such as our agreement with  

Jack Henry & Associates, PSCU strives to support our Owners’ strategic goals. 

Enabling Our Owners’ Growth

BETSY WEATHERFORD,  
Vice President, Card Operations
Hawaii State FCU

We see PSCU as a partner committed  

to the shared goal of improving the  

financial lives of our members.  

PSCU’s member-focused solutions,  

such as security tools that protect  

our cardholders and convenient new  

payment technology, show the  

value of our products and services and  

drives our continued growth while  

reinforcing the credit union philosophy  

of People Helping People.

Driving Owner
Value

“ 

“ 
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We see growth as enabling the cooperative to adapt to market trends so our Owners can best compete in their respective markets. We seek to 

be recognized as the premier advocate for the interests of credit unions and the most effective vehicle for collaboration in our industry. 

Your Success Is Our Success

Broaden analytic and  
business intelligence  
capabilities to support our 
Owners with customizable 
strategies.

Explore promising opportunities 
that help our Owners  
compete and prosper to  
win in the fast-evolving  
marketplace.

Expand new channels through 
strategic partnerships that  
will also result in additional  
opportunities for  
our Owners. 

PSCU’s Owner credit unions will benefit from:

■  Increased scale to drive more opportunities for 
technology and innovation and improve the 
member experience.

■  Additional buying power and synergies. 

■  Co-development of technology with  
tighter systems integration opportunities.

■  Higher transaction volumes that enhance 
business and intelligence capabilities  
(including predictive modeling for fighting 
fraud and consumer spending trends).

■  Additional revenue to fund initiatives that 
strengthen the entire cooperative.

Enabling Sustainable Growth
We’re focused on driving growth for our credit unions by providing best-in-class  

intelligence and advisory services to support our Owners’ strategic goals. With our  

leading-edge analytics suite, Member Insight, and Advisors Plus team, we’re dedicated to 

ensuring that our Owners are equipped to make better, more informed decisions to grow 

their business in the unique markets they serve. 

PSCU, Jack Henry & Associates, and First Data Partnership

In 2017, PSCU announced a partnership with Jack Henry & Associates (JHA) and 

First Data to further expand the payments platform offered by JHA Card Processing 

Solutions group. PSCU will provide card processing services to over 1,000 financial 

institutions and expand Jack Henry & Associates’ suite by offering additional  

payment solutions.

Advisors Plus, PSCU’s strategic consulting offering, partners with credit unions to  

help them meet their business challenges and grow. Our consultants create  

insightful, data-driven financial and marketing solutions that lead the industry  

in measurable results.

To build on engagement, Advisors Plus:

■  Provides expert advice for improved card management with project management  
and implementation assistance. 

■  Offers credit unions more avenues and themes for encouraging members’ card use, 
including websites for reward redemption and campaigns delivered through Access 
Point and QuickAssist. 

■  Uses predictive modeling to aid credit unions in members’ care, determining best 
promotional offers and addressing needs.

1.8X  
HIGHER BALANCE  
GROWTH

Advisors Plus Growth Strategies
Credit unions working with Advisors Plus consultants versus those that do not saw: 

Credit Union Engagement: 

2.1X  
HIGHER TRANSACTION 
GROWTH

Promotes Growth 

5.5*
million

CARDHOLDERS

TARGETING

OWNERS
300+*

 
ENGAGED WITH

1,150*

MARKETING 
CAMPAIGNS

CONDUCTED CAMPAIGNS RESULTED IN

$170*
million

IN BALANCE  
TRANSFERS

*Represents annual amounts18



Whether it’s a project or a compliance 

issue, I can count on PSCU to be there 

when we need them. Over the past few 

years, our credit union worked on  

several projects jointly with PSCU. We 

implemented a chip card, rolled out a 

new signature card, and implemented 

risk-based lending for our Visa cards. 

PSCU made these projects seem easy,  

as they were consistently leading and 

guiding us until the projects were  

completed. They listen to what we are 

asking and are extremely responsive to 

our needs. 

MARK GREGORY
Vice President of Lending
The Summit FCU, New York

Confidence 
in PSCU

“ 

“ SECURITY ASSURANCE

Security remains a primary focus as we strive to protect our Owners and their members from fraudulent activity and cybersecurity breaches. PSCU continues 

to deploy cutting-edge technology that will safeguard the financial and transactional data entrusted to us by our Owners. Our customized, powerful security 

tools and fraud consulting services save credit unions, their members, and merchants from millions of dollars of financial loss every year.  

Safeguarding Your Financial Data
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Deploy industry-leading  
fraud offerings, including  
Pindrop’s voice authentication, 
Orion’s linked analysis tool,  
and Ethoca’s fraud loss-recovery 
capabilities.

Investment in thought  
leadership and dark web  
analysis to provide risk alerts 
and security education. 

Offer optional, value-add  
services to have a dedicated 
security expert proactively 
monitoring trends and  
recommending fraud  
strategies. 

How We Fight Fraud

MONITORED

2.3*
billion 

TRANSACTIONS

GENERATED

2.5*
million 

ALERTS TO INITIATE  
INVESTIGATION

CHARGED BACK

FRAUDULENT TRANSACTIONS

$11.1 million 

PSCU First CUSO to Utilize Voice  
Authentication Tool

A partnership with Pindrop – a pioneer in voice security  

and caller authentication – enables PSCU’s call centers to  

better fight authentication fraud with patented Phoneprinting™  

technology that: 

■ Analyzes calls to identify malicious behavior. 

■ Verifies legitimate members.

■ Streamlines the member’s authentication experience.

FRAUD CASES
370*

PROCESSED

thousand

ISSUED

EMV CARDS

12.5 million 

$134*
million 

FRAUDULENT TRANSACTIONS

STOPPED

AT THE POINT-OF-SALE

DebitCredit

62%
59%

40%

30%

DebitCredit

$0.03

$0.07 $0.08

$0.14

PSCU Industry

Recovery of Fraud Fraud Loss to $100 Sales

Keeping Data Secure and  
Preventing Fraud
PSCU utilizes a comprehensive set of integrated fraud offerings to safeguard  

our Owners from fraudulent activity. We protect and provide a secure member  

experience across all channels – cards, rewards, mobile, call center, cybersecurity,  

and cloud architecture – while preventing fraud and keeping credit unions’ cards top 

of wallet. Deploying leading-edge technology, including Pindrop and Orion, PSCU 

proactively detects unusual behavior across common points of purchase or channels 

to prevent fraud and drive additional savings for our Owners, enabling a greater 

member experience. 

Leveraging our comprehensive fraud offerings, PSCU’s Owners experience greater 

security through: 

■ Real-time risk scoring with ability to decline transactions at the point-of-sale.

■ Predictive analytics and customized rule strategies to better detect and  
prevent fraud. 

■ Higher fraud recoveries and lower fraud losses within our Ethoca network.

■ The industry’s first linked analysis tool, Orion, to identify common points of  
purchase and linkage of fraud trends.

■ Dark web analysis to identify compromised accounts. 

As a result of our best-in-class fraud offerings, PSCU continues to lead the industry  

with high fraud recovery rates and the lowest fraud loss-to-sales ratios, delivering on 

our promise to protect our members’ data.

*Represents annual amounts
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I rate PSCU a 10 out of 10 for the  

support it gives to initiatives like the  

Global Women’s Leadership Network  

and the National Credit Union  

Foundation. In these and many other 

ways, PSCU demonstrates that it  

understands the history, philosophy,  

and mission of credit unions.

People Helping
People

“ 

“ 
MICHAEL AKERS,  
MHA, CUDE, CDCFC
Vice President of Finance 
and Communications
Tallahassee-Leon FCU, FloridaCOOPERATIVE COMMUNITIES

PSCU was founded on the mission of helping our Owners succeed while serving as a champion for all credit unions. Every year, PSCU partners with numerous 

industry organizations and nonprofits to support credit unions and their members. In the same respect, we are committed to fulfilling our own role as an 

encouraging and inclusive employer, a good corporate citizen, and an active contributor in our own communities. 

Credit Union Involvement 

24
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PSCU’s dedication to preserving and fostering 

the credit union legacy is reflected in our 

financial support of America’s Credit Union 

Museum. This cooperative resource honors 

the shared history, documents today’s 

achievements, helps credit unions prepare 

for tomorrow’s challenges, and inspires our 

industry’s collective future. Our heritage 

drives our continuing involvement with trade 

organizations to include CUNA, NAFCU, 

and NACUSO, where we have served on 

the board for 13 years. And, through our 

continued commitment to the Filene Research 

Institute, the entire movement benefits from 

compelling and actionable research.

Community 
Our employees strongly uphold the credit  

union ideal of community service, as 

demonstrated by support of Junior  

Achievement, the American Cancer Society,  

and many other charitable organizations. 

In the wake of hurricanes devastating Texas and 

Florida. PSCU employees joined with other credit 

union organizations to donate tens of thousands 

of dollars and hundreds of pounds of critically 

needed supplies for relief efforts. In all of our 

commitments and contributions, we strive to 

represent the spirit that drives the credit  

union movement. *Represents annual amount

Credit Union Involvement 
For more than 40 years, PSCU has served as a champion for all credit 

unions. We partner and collaborate with numerous industry organizations 

to support, protect, and elevate the credit union movement. And, like  

credit unions, PSCU is a major contributor to the well-being of the  

communities in which we work and live.

Industry Engagement 
PSCU is actively involved in the credit union industry, sponsoring and 

supporting both national and international initiatives, including the World 

Council of Credit Unions Foundation and Global Women’s Leadership 

Network, National Credit Union Foundation, African-American Credit Union 

Coalition, America’s Credit Union Museum, Credit Union Cherry Blossom 

Ten Mile Run® benefitting Children’s Miracle Network, and many others. 

Our role extends far beyond our payments expertise and the solutions we 

provide. We are committed to advancing the credit union movement by 

serving as a strong champion and advocate for all of our Owners while 

playing an active role in the communities we serve. 

Industry Advocacy 
Being a cooperative wholly owned and governed by credit unions,  

PSCU has a special understanding of its responsibilities that drives our 

determination to provide industry-leading solutions and services. At all  

times, and with every audience, our Owners can count on us to be their 

advocate. We have earned our leadership recognition as many company 

leaders contribute thoughtful expertise and are actively involved in dozens 

of industry organizations that drive innovation, improve payments, tighten 

security, and promote credit union awareness. PSCU is proud to represent 

our Owners in setting strategic direction with alliances such as the Visa Credit 

Union Roundtable, Mastercard Advisory Board, the Star Network Advisory 

Group, the Federal Reserve Faster Payments Council, and the National Credit 

Union – Information Sharing and Analysis Organization (ISAO). 

Industry Engagement

$900,000
CONTRIBUTED

to support industry 
and local communities*
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Management Discussion and Analysis

PSCU’s financial performance is a direct result of our historic strength and stability. A legacy of wise investments – combined with our resources and industry 

recognition – gives PSCU the scale and buying power to provide our Owners with best-in-class solutions and services. PSCU’s cash position remains strong. 

We maintain no debt, and we invest an industry-leading 5 percent of revenue each year in technology and innovation to help our Owners thrive in the  

digital age. PSCU delivered record results in 2017, while providing increased returns to our Owners through our dividend and capital credit programs.  

PSCU is well positioned for future growth, and we look forward to sharing the success with our Owners.  

A Future Built on Stability and Strength
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$136million 

CASH AND CASH EQUIVALENTS

SOLID CASH 
POSITION

Investment in Your Growth
PSCU remains committed to investing an industry-leading 5 percent of annual  

revenue to provide our Owners with the latest technologies, innovative tools, 

and enhanced security so our credit unions can seamlessly interact with their 

providers and their members.  

STRONG BALANCE 
SHEET

$644million 

IN ASSETS

PATRONAGE 
DIVIDEND

$25.4*
million 

DECLARED IN PATRONAGE 
TO OUR OWNERS

CAPITAL CREDIT 
DISTRIBUTION

$5.5*
million 

RETURNED TO OWNERS
IN CAPITAL CREDITS

+

INDUSTRY-LEADING 
INVESTMENTS

$24.8*
million

IN INFRASTRUCTURE,  
TECHNOLOGIES, AND SOLUTIONS

DOUBLE-DIGIT
MEMBERSHIP 
GROWTH

10%
MEMBERSHIP INCREASE

Solid Financial Results
X% 
2017 IncreaseMILLIONS

$460.1

X% 
2017 Increase

Revenue
MILLIONS

2013 2014 2015 2016 2017

$388.0 $393.4
$434.8

$458.8

$460.1 Million RevenueFinancial Stability
PSCU’s financial position remains strong,  

indicating our ability to adapt to new  

opportunities while securing a solid future.  

In 2017, our financial performance reflected 

increased revenue, transactions, and 

accounts, signaling elevated growth in both  

our own cooperative and our Owners’  

membership base. 

With long-term initiatives in place, we  

expect to see this trend to continue in the 

coming years. Our role is to drive increasing 

relevance not only for our cooperative but 

for our credit unions, enabling them to be 

successful in their own strategies. 

X% 
2017 IncreaseMILLIONS
X% 
2017 Increase

Accounts
MILLIONS

2013 2014 2015 2016 2017

16.5
17.5

18.2 20.2 20.4

Accounts 20.4 Million

$24.8 Million Capital Spend

2013 2014 2015 2016 2017

$21.9

$27.0

$19.9

$24.8

$21.3

2.3 Billion 

X% 
2017 Increase

2013 2014 2015 2016 2017

Transactions
MILLIONS

1.8
1.9 2.0 2.1

2.3

Transactions

*Represents annual amounts
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Call Center Advisory Group 
Laura Callaway, Bank-Fund Staff FCU

Jason Carter, Texas Dow Employees CU

Joey Doricent, Harvard University CU

Tyler Dowd, BCU

Pam Gilmore, Founders FCU

Deborah Granico, First Tech FCU

Todd Gregory, GTE Financial

Amy Lopez, Consumers CU

Steve Miller, Citadel FCU

Karen Nolen, Hudson Valley FCU  

John Perrault, Delta Community CU

Daniel Sheerin, CFE FCU

Scott Strand, BECU

Bryan Wallace, Schools First FCU 

Marketing Advisory Group
Barbara Barry, NuVision FCU

Delynn Byars, First South Financial CU

Glen Durbahn, HiWay FCU

Suzanne Dusch, CFE FCU

Christianne Gribben, Clearview FCU

John Haggarty, Provident CU

Hillery Losli, iQ CU

Bob Watford, BECU

Mandy Zurbrick, GTE Financial

Product Advisory Group
Dawn Brummet, ORNL FCU

Jennifer Cyert, Altra FCU

Christopher Danvers, American Airlines CU

Pam Gilmore, Founders FCU

Chris Harlan, University of Illinois  
Community CU

Greg Jaeger, Citizens Equity First CU

Michelle James, Pen Air FCU

Dee Logan-Gump, Vantage CU

Joe Lovasz, VACU

Edyta Martula, Polish & Slavic FCU

Sarah Mills, Vystar CU

Brad Patterson, PenFed CU

Jill Thomas-Aviles, JAX FCU

Melissa Thomas, Vystar CU

Sheba Wallish, Pennsylvania  
Credit Union Association

Scott P. Young, Bank-Fund Staff FCU

Risk Advisory Group
Naureen Ali, PenFed CU

Mandy Campbell, BECU

Tim Comeau, State Department FCU

Joey Doricent, Harvard University  
Employees CU

Tudor Enoiu, BCU

Cori Friedrich, Citizens Equity First CU

Grant Garber, Virginia CU

Stephanie Gustin, Consumers CU 

Crystal Labonte, State Employees’ CU 

Michael Sahr, Wings Financial CU 

Melissa Thomas, Vystar CU

Chris Watters, Citadel FCU 

Wylie Wood, Founders FCU

Technology Advisory Group
Akin Agar, VyStar CU

Sean Azhadi, OneAZ CU

Raj Bandaru, Gesa CU

Bob Bender, Founders FCU

Chad Burney, GTE Financial

Timothy Elmore, Bank-Fund Staff

Jeff Johnson, BCU

Marc Kilgore, City & County CU

Tom Kuang, Schools Financial CU

Rick Long, PSECU

David Mason, Wings Financial CU

Leanne Phelps, State Employees’ CU

Shawn Mulqueeney, BECU

PSCU Listens 

Advisory Groups

The guidance of our long-standing Advisory Groups provides PSCU the insight into our operational effectiveness and product enhancements that our Owners 
seek. Acting as the “voice of our Owners,” these groups provide PSCU with guidance, insights, and real-life perspectives that enable growth across our  
cooperative on behalf of our credit unions.

Voice of Our Owners
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